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‘ What is Entity Resolution?
‘ Is Entity Resolution used by banks today?

How does Graph do Entity Resolution so well?

‘ What are the Customer 360 benefits?
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‘ Is Entity Resolution used by banks today?
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‘ What are the Customer 360 benefits?
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1. Graph finds more crime, more accurately, using the same data
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1. Graph finds more crime, more accurately, using the same data
2. Graph finds more crime still, by compounding your data
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Sam Owen’s Usual Card Activity

Geography: London

Typical Monthly Spend: in line with population average
Typical Merchants: Mid-range Supermarket, Tech, Men’s
Clothes Stores

Regular Device IDs: #111, #888

Echo Transaction

IP Address: London

Transaction amount: in line with average day to day
Merchant: Online Tech Store

Device ID: #111

X Necklace Transaction

IP Address: Manchester

Transaction amount: Very high end daily spend
Merchant: Online Women’s Jewellery Store
Device ID: #333
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Sam Owen’s Usual Card Activity
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= Qb GraphStudio
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= Design Schema )
+% Map Data To Graph
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= Qb GraphStudio

& Hone # O @ e ~ 0 - B A

= Design Schema )
+% Map Data To Graph
& Load Data

&) Explore Graph




% TigerGraph Example Customer 360 Use

Cases
48 Corporate Bank Retail Bank

Upsell/ Cross-Sell

.
_..
§
i
.
i

17 _Crédit Rating _
© Company Name , ' PpersonalID
' 'Company Address " Tax # N .
"Directors & Shareholders " Nature and location bf' v > Segmentation
T'ré!r'\séctions customer jncome &
Accounts \ spending habits
Geographies J PEP Lists |
SARs " Crim'ihaI‘Activity/
Company Ownership Structures Corruption lists
Nature and location of business, Merchant Geography
products & services Merchant Credit Rating

\ / Adoption
J Personalisation

Customer
Experience

Customer

Content
Personalisation

Support
Personalisation
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ﬁy TigerGraph

Customer 360 - generate revenue
with personalised and targeted
experiences

AML - detect networks of people

- and transactions ~———

Fraud Prevention - detact unlikély ¢

- payments-out " Z ’ i —

KYC - determlne the legitimacy of
the customer identity
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VOLUME

q, TigerGraph

4Eeeeeeeesss——)
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VOLUME

q, TigerGraph
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VOLUME

q; TigerGraph

4Eeeeeeeesss——)

COMPLEXITY

If this... then...
But if this... then...
But exclude...
And include...
And output this...
But if this....
Then output this...
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VOLUME

q; TigerGraph

4Eeeeeeeesss——)

COMPLEXITY

If this... then...
But if this... then...
But exclude...
And include...
And output this...
But if this....
Then output this...
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NEW DATA TYPES
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VOLUME LENGTH

q, TigerGraph

EEEeesseee—)

COMPLEXITY

If this... then...
But if this... then...
But exclude...
And include...
And output this...
But if this....

Then output this... .
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‘ What is Entity Resolution?
‘ Is Entity Resolution used by banks today?

How does Graph do Entity Resolution so well?

‘ What are the Customer 360 benefits?
O'e«GRAPH+AI
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% TigerGraph

Customer 360 - generate

—
e reVENue with personalised and ' 7
. targeted experiences . .

AML - detect networks of people

pr— and transactions
-—1.—.

Fraud Prevention ~delect’
unlikely payménis-put

ﬁ?r-

KYQ;- determine the legitimacy
of the customer identity

| GRAPHAISUMMIT.COM | #GRAPHAISUMMIT



Value Chain Banking
(Consumer-to-HNW, Cons/HNW-to-SMB)

- Capitalise on captive market
- increase revenue % TigerGraph
- Target bundles / develop new propositions IS Customer 360 - generate

—
e reVENue with personalised and ' 7
. targeted experiences . .

AML - detect networks of people
and fransactions

Fraud Prevention ~delect’
unlikely payménis-put

KYC;- determine the legitimacy
of the customer identity
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Value Chain Banking
(Consumer-to-HNW, Cons/HNW-to-SMB)

Capitalise on captive market
- increase revenue
Target bundles / develop new propositions
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% TigerGraph

Customer 360 - generate

—
e reVENue with personalised and ' 7
. targeted experiences . .

AML - detect networks of people
and fransactions

Fraud Prevention —delect’
unlikely paymenis-put «

KYQ,- determine the legiimacy
of the customer identity

Omnichannel Retail Banking

- Life stage upsell/cross-sell
- Compete with Fintechs on experience
- Marketing ROI/conversion uplift




Value Chain Banking Omnichannel Retail Banking
(Consumer-to-HNW, Cons/HNW-to-SMB)

- Life stage upsell/cross-sell
- Compete with Fintechs on experience

Capitalise on captive market . . .
), TigerGraph - Marketing ROI/conversion uplift

- increase revenue
Target bundles / develop new propositions S Customer 360 - generate

AML - detect networks of people
and fransactions

Fraud Prevention ~delect’

unlikely payménis-put «

Division Portfolio Banking

Upsell/Cross-sell across Portfolio
Portfolio credit/risk scoring
Profitability gains (targeted pricing)
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Value Chain Banking
(Consumer-to-HNW, Cons/HNW-to-SMB)

Capitalise on captive market
- increase revenue % Tiee_foaPh
Target bundles / develop new propositions

Customer 360 - generate

—1 e reVENue with personalised and ' ﬂ
o
..]. targeted experiences . .

AML - detect networks of people
and fransactions —
i
/

Fraud Prevention - deioct

— unlikely paymenlsau! + B
-—T—u—

B2B2C Business Banking

Usage-based pricing - enabling new
propositions and higher margins
Better customer service
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% TigerGraph

Customer 360 - generate
revenue with personalised and
targeted experiences

r identity

Omnichannel Retail Banking
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- Compete with Fintechs on experience
- Marketing ROI/conversion uplift

Division Portfolio Banking
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What is Entity Resolution?

|s Entity Resolution used by
banks today?

How does Graph do Entity
Resolution so well?

What are the Customer 360
benefits?
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Entity Resolution is the process of
determining that two potentially different
things are actually the same
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What is Entity Resolution?

|s Entity Resolution used by
banks today?

How does Graph do Entity
Resolution so well?

What are the Customer 360
benefits?
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Entity Resolution is the process of
determining that two potentially different
things are actually the same

Entity Resolution is very important to financial
crime detection, but is particularly difficult
where data is stored in different tables
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What is Entity Resolution?

|s Entity Resolution used by
banks today?

How does Graph do Entity
Resolution so well?

What are the Customer 360
benefits?
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Entity Resolution is the process of
determining that two potentially different
things are actually the same

Entity Resolution is very important to financial
crime detection, but is particularly difficult
where data is stored in different tables

Graph by definition connects all data
together, meaning you can tie together
customer data into a holistic, consistent 360
view
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Entity Resolution is the process of
What is Entity Resolution? determining that two potentially different
things are actually the same

_ _ Entity Resolution is very important to financial
Is Entity Res’;)Iutlon used by crime detection, but is particularly difficult
banks today* where data is stored in different tables

Graph by definition connects all data
How does Graph do Entity together, meaning you can tie together
Resolution so well? customer data into a holistic, consistent 360
view

Customer 360 data not only makes more
What arc the Customer 360 crime detectable, more accurately, but also
benefits? supports key revenue generation use cases
as a free by-product benefit
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Thank youl!

m www.linkedin.com/in/charliebeveridge/
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